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Tourism in Turkey
•One of the world’s leading tourism destinations 

•Over 60 million international visitors

•Highly competitive in cultural and coastal tourism market

•Rich diversity with gastronomy, health, MICE tourism 

Rank Country
Tourist Arrivals 

(Millions)

Tourism Revenue 

(USD)

Growth Rate 

(YoY)

1 France 89.4 $68.6 billion 2.9%

2 Spain 83.7 $92 billion 0.8%

3 United States 79.3 $175.9 billion 0.6%

4 China 65.7 $154.50 billion 4.5%

5 Italy 64.5 $55.9 billion 4.8%

6 Turkey 51.2 $49.5 billion 11.9%

7 Mexico 45.0 $30.8 billion 9.0%

8 Thailand 39.8 $52.6 billion 4.3%

9 Germany 39.6 $37.4 billion 1.8%

10
United 

Kingdom
39.4 $73.9 billion 1.9%



Tourism in Alanya

Largest distrPopular Mediterranean coastal destination in southern Türkiye

ict of  Antalya

Attract 4 million tourist, 150000 bed , 110 5star resort hotels

Long sandy beaches, nature-based attractions 

•Rich historical heritage (Alanya Castle, Red Tower, ancient ruins) 

•Major economy driven by international tourism and seasonal visitors 

•Offers a mix of  cultural, adventure, and beach tourism 



Our Department

Learning in a Living Laboratory

Sector-Integrated Education: Partnerships with 5-star resort hotels and travel agencies

Compulsory English education, with additional elective German and Russian language 

courses

Curriculum is mainly divided into management, tourism, and foreign language courses

Mandatory summer internship 

Approximately 15% of  the students are international, coming from different countries



Why Internationalization in Tourism Education

Inherent to the industry

Students need cross-cultural communication skills

Increases employability in international tourism markets

Improves foreign language skills and intercultural understanding

Helps adapt to global standards in hospitality and service quality

Encourages mobility through exchange programs (e.g., Erasmus)



Challenges
Standardization of  Education

Language proficiency gaps among students

Bureaucratic challenges in mobility processes

Student motivation, personality and skill divergence and gaps

Economic fluctuations



How can AI and digital tools be used to turn 

challenges into opportunities

Internationalization is not only about mobility

Also about how we design learning experiences for diverse and global classrooms



The Hearth of  AI:Natural Language Processing

Reduction of  Language Barriers

Text Analysis and Corrections

Creating characters

New perspectives

Developments



Reduction Language Barriers



Reduction Language 
Barriers



Creating Tourist Persona

Creating different tourist personas with AI

Improvement : 

Different types of  tourists

Customer segmentation

Communication skills

Problem solving and convince





Creating Tourist Persona



Data-Based Actions

Analysis of  Online Generated Reviews

Data based decisions and actions

Analysis touristic behaviours from

different cultures







Voyant Tools





Data Analysing Tools







AI-Supported 
Multinational Group 
Work

Designing tourism products 

and experiences

Altenative tourism and 

sustainability

Generating ideas with AI

Writing text

Creating Presentation

Tourist Students Club



Prompt Management 

AI is universal

the skill of asking the right questions

Kernel  + AI Cooperation

Algoritmic thinking

Evaluation of  Communication





Promt Management with Kernel and AI



Our Future!



GRACIAS!
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