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Tourist Arrivals Tourism Revenue Growth Rate
(Millions) (USD) (YoY)

Country

France 89.4 $68.6 billion 2.9%
Spain 83.7 $92 billion 0.8%
United States 79.3 $175.9 billion 0.6%
China 65.7 $154.50 billion 4.5%
Italy 64.5 $55.9 billion 4.8%
Turkey 51.2 $49.5 billion 11.9%
Mexico 45.0 $30.8 billion 9.0%
Thailand 39.8 $52.6 billion 4.3%
Germany 39.6 $37.4 billion 1.8%

United

o o
Kingdom 394 $73.9 billion 1.9%

*One of the world’s leading tourism destinations
Tourism 1n Turkey Over 60 million international visitors

*Highly competitive in cultural and coastal tourism market

*Rich diversity with gastronomy, health, MICE tourism



Tourism 1in Alanya

Top 10 Most Visited Cities
in 2025 (International arrivals)

Largest distrPopular Mediterranean coastal destination in southern Tirkiye Rank City Million

*ict of Antalya

s Attract 4 million tourist, 150000 bed , 110 5star resort hotels

-Long sandy beaches, nature-based attractions

*Rich historical heritage (Alanya Castle, Red Tower, ancient ruins)
*Major economy driven by international tourism and seasonal visitors

*Offers a mix of cultural, adventure, and beach tourism
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Our Department

& Learning in a Living Laboratory

& Sector-Integrated Education: Partnerships with 5-star resort hotels and travel agencies

Compulsory English education, with additional elective German and Russian language
courses

¢ Curriculum is mainly divided into management, tourism, and foreign language courses

Mandatory summer internship

& Approximately 15% of the students are international, coming from different countries



Why Internationalization in Tourism Education

Inherent to the industry

Students need cross-cultural communication skills

Increases employability in international tourism markets
Improves foreign language skills and intercultural understanding
Helps adapt to global standards in hospitality and service quality

Encourages mobility through exchange programs (e.g., Erasmus)



Challenges

& Standardization of Education

& Language proficiency gaps among students

& Bureaucratic challenges in mobility processes

¢ Student motivation, personality and skill divergence and gaps

® Economic fluctuations



How can Al and digital tools be used to turn
challenges into opportunities

& Internationalization is not only about mobility

& Also about how we design learning experiences for diverse and global classrooms



The Hearth of Al:Natural Language Processing

¢ Reduction of Language Barriers
& Text Analysis and Corrections
& Creating characters

& New perspectives

¢ Developments



Reduction Language Barriers
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Creating Tourist Persona

Creating different tourist personas with Al
Improvement :

Different types of tourists

Customer segmentation

Communication skills

Problem solving and convince
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Creating Tourist Persona
’
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5.0 Unforgettable Adventure

m Michael Chen i | May 10, 2024 .
e s Data-Based Actions

& Analysis of Online Generated Reviews

I ¢ Data based decisions and actions

Emma Rodriguez This tour exceeded all my Small group size, amazing activities, and

X | s taken care of. Worth every penny!
@ Australia

& Analysis touristic behaviours from
different cultures

THINK GLOBAL
ACT LOCAL 06 00000 5 ®e000 - Ll i

Traveler reviews

What travelers Jove

Al Tools

Global
Perspectives
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# Voyant Tools ?

[ Document Terms

@shal @ Oking @sir

1590 Love's Labour's Lost

LOVE'S LABOUR'S LOST

DRAMATIS PERSONAE

FERDINAND king of Navarre,

BIRON |

|

LONGAVILLE | lords attending on the King.
|

DUMAIN |

BOYET|

| lords atiending on the Princess of France.
MERCADE |

DON

ADRIANO DE ARMADO a fantastical Spaniard.

DAO0IMOU

Relative Frequ

Documents

i Documents 3 Phrases

This corpus has 37 documents with 895,737 total words and 25,114 unique word forms. Created about 19 days

L

ae. may buy That honour which

Document Length: ) . world's desires,~ Our late edict strongly stand i f

. strongly stand in force: Navarre be the wonder of the
1)1590..., of the world; Our court be a litle Academe, Still

1)1590.... three years' fast: The mind banquet, though the body pine

¢ trough your

1)1590... Who dazzling so, that eye be his heed And give

1)1590.. Reads] 'ltam, That no woman come within a mile of
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WALK Word Cloud for Rating 5

CENTERROOM f |
APARTMENT | staff friendly

LOCATION

STAFF S°2'BREAKFAST

CHECK HOST COMFO RTABLE
"PARKING =5 RESTAURANTS

great location

Review Rating Rewview Length Rewiew Word_ Count Tokens Filtered Tokens
0 nice hotel expensive parking 4 g3 a7 [nice, hotel, expensive, [nice, hotel, expensive, parking,
got good deal sta... parking., got. good, d... got, good, d...
1 ok nothing special charge 5 1689 550 [ok, nothing, special, charge, [ok, nothing, special, charge,
diamond member hilto... diamond, member... diamond, member...
2 nice rooms not 4% experience 5 1427 517 [nice, rooms, not, 4, =, [Mmice, rooms, experience, hotel,
hotel monaco seat... experience, hotel, mo... monaco, seatt...
unique, great stay., wonderful _ [unigue, .. great, stay. .. [unigue, great. stay. wonderful,

3 . 5 600 89 : i
time hotel monac... wonderful, time, h... time. hotel, ...
great stay great stay, went _ [areat. stay. great, stay. .. [great. stay. great, stay. went,

4 5 1281 191

seahawk game aweso... went, seahawk, g... seahawk, game...



Sentiment Analysis Dashboard of Hotel Z

Distribution of Positive & Negative
Sentiments

POSITIVE
NEGATIVE

Trip Type Value Counts

Record Count positive_sentiments
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Distribution of Ratings in Reviews

Wordcloud of Positive Reviews
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Al-Supported

Multinational Group
Work

®

R

Designing tourism products
and experiences

Altenative tourism and
sustainability

Generating 1ideas with Al
Writing text
Creating Presentation

Tourist Students Club

@ChatGPT




Prompt Management

& Al 1s universal

& the skill of asking the right questions
¢ Kernel + Al Cooperation

& Algoritmic thinking

¢ Evaluation of Communication
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0 Python

import requests

# =
# API CONFIGURATION
# =

BASE_URL = "https://api.example.com/tourism/places”

headers = {
“Authorization™: “"Bearer YOUR_API_KEY",

“Accept™: “"application/json™

params = {
“"city”: "Granada®,

“limit®: 5

# FETCH DATA FUNCTION
# =

def fetch_tourism_data():
try:

response = requests.get(BASE_URL, headers=headers, params=params)

Q
L]
(=}

+ Code + Text Comect + @R v

© izport torch

tokenizer = torch.hub.load( huggingf

ChatGPT rVveog@ N

text 1 =
text 2 =

indexed_tokens = tokenizer.encode(text 1, text 2, add special_tokens=True)

Select prompt
1, Explain

| Please provide a markdown fornatted explanation of the following code snippet. This should include s detailed description of what the code does, its structure, how it works, and any notable features or
functionality. Consider including oxasples and use cases to make your explanation clear and cosprehensive

Submit  ® Inchude code
ChatGPT §

Explanation of code snippet

This code imports the torch library and loads a tokenizer model from the buggingface/pytorch-transforners library. The specific tokenizer model used is bert-bas ased

Then, two strings text_1 and text_2 are defined. The goal is to ngs, | &, converting them The spee around it, which are {CLS | (beginning) and [ SER ] (end) for the BERT model
Finally, the tokenzer . encode function is called with the two text strings as arguments, and the argument add_special_tokens=True 1o indicate the presence of special tokens. The result is stored in the indexed_tokens variable, which now contains the
numerical representation of the input text

Structure

Import the torch Mbrary
Load the be:

. model from the Py library
+ Define two fext strings text_1 and text_2

Call the token zer . encode function with the two text strings as arguments and add_special_tokens=Troe
Store the resultin the indexed_tokens varisble

How it works
The tokenizer . encode function takes in text as input and converts it also known as tokens. are used as input
Indicate the begmnning and end of a text sequence in BERT's input format

Notable Features/Functionality

pr ke BERT The [CLS] and [SEP ] are added to the input to

Promt Management with Kernel and Al
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