PROGRAMA DE AYUDAS DE LA FACULTAD DE CIENCIAS ECONOMICAS Y EMPRESARIALES A LA REVISION DE TEXTOS CIENTIFICOS (12 CONVOCATORIA/CURSO 2018-2019)

. . AUTORES o o -

, , . actor de uantia antida

fmie UL T impacto % solicitada | concedida
p Autor 1 Autor 2 Autor 3 Autor 4

DETERMINANTS OF BANK . , Ignacio Francisco

EFFICIENCY: EVIDENCE FROM THE i"ﬁf;ige Economia 0.097 | Jiménez Gabriel Palazzo | Javier Séez 1 160.65 160.65

LATIN AMERICAN AND CARIBBEAN p Hernandez Fernandez

BANKING INDUSTRY

INDEPENDENT DIRECTORS,

STRATEGIES FOR CORPORATE SOCIAL | Family Business 3804 .M. Garcia Lazaro 05 1271.19 125.00

RESPONSABILITY AND VALUE Review ’ Sanchez Rodriguez Ariza ) ’ ’

CREATION IN FAMILY COMPANIES

ASSURANCE SERVICES AND IFC Sustainabilit Lazaro Maria Elena

PERFORMANCE STANDARS: TOOLS TO | {2 (0 Pi0  ment| 2200 | Rodrigue Isabel Garcfa | 55 0.66 | 733.18 165.00

IMPROVE CORPORATE and Policg’ Jo rnaﬁ ' Ari agu ’ Sanchez Miranczia . ' .

TRANSPARENCY you z

APPLYING THE SOCIAL COGNITIVE

MODEL OF CAREER SELF-

MANAGEMENT TO THE Journal of Vocational Mari Carmen Maria José Lazaro

ENTREPRENEURIAL CAREER Behavior 3.052 Pérez Lope Gonzélez Léne Rodriguez 1 781.08 250.00

DECISION: THE ROLE OF v z Lopez ZACZ LOPCZ | A ria

EXPLORATORY AND COPING

ADAPTIVE BEHAVIOURS

AUDITING MARKETING AND THE USE | Journal of Sport Teodoro Luque | Luis Dofia . .

OF SOCIAL MEDIA AT SKI RESORTS | Management 2169 | Martinez Toledo Nina Faraoni ! >80.88 250.00

HOW DO TECHNOLOGICAL SKILLS

IMPROVE REVERSE LOGISTIC? THE

MODERATING ROLE OF TOP S Encarnacion Jaime Guerrero | Javier Aguilera

MANAGEMENT SUPPORT IN Sustainability 2.075 Garcia Sanchez | Villegas Caracuel 0.66 929.87 165.00

INFORMATION TECHNOLOGY USE
AND INNOVATIVENESS
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Factor de
impacto

AUTORES

Autor 1

Autor 2

Autor 3

Autor 4

%

Cuantia
solicitada

Cantidad
concedida

TWO’'S COMPANY, THREE A CROWD: A
STRATEGIC VIEW ON THE
ATTRACTIVENESS OF GEOGRAPHIC
AGGLOMERATION OF COMPETITORS
AROUND VALUABLE NATURAL
RESORURCES IN THE INDUSTRY

Academy of
Management Journal

6.700

J. Alberto
Aragoén Correa

Jose Manuel de
la Torre Ruiz

M? Dolores
Vidal Salazar

229.07

229.07

THE INSTITUTINAL CHALLENGES OF
REGULATION: THE EFFECTS OF
MADATORY AND SELF-REGULATORY
PRESSURES ON FIR’S
ENVIRONMENTAL STRATEGIES. AN
INTEGRATED REVIEW AND FUTURE
RESEARCH AGENDA

Academy of
Management Annals

9.281

J. Alberto
Arag6n Correa

148.93

148.93

INTERNATIONALIZATION,
INNOVATION AND INSTITUTIONAL
DEVELOPMENT: THE CASE OF R&D-
INTENSIVE INDUSTRIES

Management
International Review

2.279

Pia Ellimaki

Nuria E.
Hurtado Torres

Blanca Delgado
Marquez

148.05

148.93

DISENTANGLING THE INFLUENCE OF
INTERNATIONALIZATON ON
ENVIRONMENTAL MANAGEMENT:
EVIDENCE FROM THE ENERGY
SECTOR

Business Strategy and
the Environment

5.355

Efén Gomez
Bolafios

Nuria E.
Hurtado Torres

Blanca Delgado
Marquez

139.61

139.61

MODELLING ENVIRONMENTAL
CONSTRAINTS ON THE EFFICIENCY OF
MANAGEMENT FORMS FOR PUBLIC
SERVICE DELIVERY: A CONDITIONAL
ORDER-M DATA PANEL APPROACH

European Journal of
Operational Research

3.428

Jose Luis Zafra
Goémez

Gemma Pérez
Lopez

Diego Prior
Jiménez

0.66

746.64

165.00
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p Autor 1 Autor 2 Autor 3 Autor 4

THE IMPACT OS EXPLANATORY

FACTORS ON A BIDIMENSIONAL Government 4.009 Juan Carlos Antonio Lopez | Jose luis Zafra 1 54030 250.00

MODEL OF TRANSPARENCY IN Information Quartely ’ Garrido Hernandez Gomez ’ ’

SPANISH LOCAL GOVERMMENT

DYNAMIC-OPPORTUNUSTIC Emilio de la

BEHAVIOUR IN LOCAL GOVERNMENT | Local Government 1.440 Hiouera Ana Maria Plata | Antonio Lopez |Jose Luis 1 615.48 250.00

CONTRACTING-OUT DECISIONS Studies ' M (%l?na Diaz Hernandez Zafra Gomez ’ '

DURING THE ELECTORAL CYCLE

COST EFFICIENCY AND FINANCIAL

CONDITION IN TOURISM-DEPENDENT | Revista de Dieco Prior Gemma Pérez lenacio Martin | Jose Lui

MUNICIPALITIES DURING THE GREAT | Contabilidad-Spanish 0.886 Giff,on . K L‘? Z ere P*‘fnﬂi © Z‘;Stf;a (“,I,sm | os 943.25 125.00

RECESSION AND THE INFLUCENCE OF | Accounting Review ene ope 08 ome

COMMERCIAL AND FINANCIAL DEBT

DIRECT MANAGEMENT OR INTER-

MUNICIPAL COOPERATION IN Tournal of Water

SMALLER MUNICIPALITIES? . Cristina Emilio de la , ., Jose Luis

EXPLORING COST EFFICIENCY AND &e;r‘l’;‘rzzfeiianmng and | 3197 | compos Alba | Higuera Molina | ¥ 10T GIménez | . g Gomez | 072 | 34886 187.50

INSTALLED CAPACITY IN WATER &

PROVISION

HOW MARKET VALUE IS AFFECTED Lazaro

BY CORPORATE PHILANTHROPY AND | Business Ethics: An 3.029 Lourdes Arco | M. Victoria M. del Carmen Rofiri . 1 79716 250.00

ITS ASSURANCE. THE MODERATING European Review ) Castro Lépez Pérez Pérez Lopez Arizagu z ' ’

EFFECT OF THE BUSINESS SECTOR
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p Autor 1 Autor 2 Autor 3 Autor 4

SPTATIAL RELATIONSHIP BTWEEN

ECONOMIC GROWTH AND . Jorge Chica Plablo José Sari Hassoun

RENEWABLE ENERGY CONSUMPTION | Fergy Economics 3910 Olmo Moya Fernandez | Salaheddine 0.66 | 552.50 165.00

IN 26 EUROPEAN COUNTRIES

THE MODERATING EFFECT OF

CONSUMER CONCERN FOR THE Francisco ] Misiam

ENVIRONMENT AND SELF- International Journal of |, 4o, | Francisco Li,bznsac" ' Diego Gomez | 1E7 075 | 289.17 187,50

REGULATORY FOCUS ON GREEN Advertising ' Mufioz Leiva C:banilla Carmona Fiesta © ' ' )

EFFECTIVENESS: AN EYE-TRACKING s estas

STUDY

SERVICE QUALITY AND TOURIST Tourism Manasement Francisco Franci Diego Gomeg | Elena

SATISFACTION IN ALHAMBRA P"“ S - geme 1.779 | Liébana M ne s‘f . c 80 HOMEZ | Hioyeras 0.75 | 612.00 187.50

MONUMENTAL COMPLEX erspectives Cabanillas unoz Letva armona Castillo

PERCEIVED USER SATISFACTION AND | Academy of Elena Hicueras | Francisco Francisco

INTENTION TO USE MASSIVE OPEN Management Learning 2.866 | Cain gu Muton [ oiva | Liébana 1 1254.60 250.00

ONLINE COURSES (MOOCS) & Education Sio unoz Letv Cabanillas

DETERMINANTS OF INTENTION TO Journal of Engineering Francisco

FORWARD ONLINE COMPANY- Mahmoud ) -

GENERATED CONTENT VIA izlgn"gec}rﬁlﬂ?gy 2.686 Yasin Lucia Porcu Ié::g);ﬂ?la 0.66 141.52 93.40

FACEBOOK geme S

CSR ACTIVITIES AND CONSUMER Journal of Business Pere Mercadé | Sebastian Antonio

LOYALTY: THE EFFECT OF THE TYPE | Economics and 1.503 Melé Molinillo Fernandez Lucia Porcu 0.25 151.25 37.81

OF PUBLICIZING MEDIUM Management Morales
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, , . actor de uantia antida
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p Autor 1 Autor 2 Autor 3 Autor 4

POLITICAL SOPHISTICATION AND

ECONOMIC CONTEXT AS FACTORS Political 2738 Luis Alberto Juan Sanchez Teodoro Luque 0.66 59500 165.00

MODULATING THE NEURAL BASES OF | Communication ’ Casado Aranda | Fernandez Martinez ’ ’ ’

POLITICAL COMMUNICATIONS

ANALIZING THE INFLUENCE OF FIRM-

WIDE INTEGRATED MARKETING International Journal of Salvador del Tuan Mieuel Esmeralda

COMMUNICATION ON MARKET Hospitality 3.445 Lucia Porcu Barrio Garcia AlcAnta rg;l Pilar Crespo 1 450.00 250.00

PERFORMANCE IN THE HOSPITALITY | Management Almendros

INDUSTRY

DO BRAND AUTHENTICITY AND

BRAND CREDIBILITY FACILATE Journal of Destination Salvador del Belén Prados

BRAND EQUITY? THE CASE OF Marketing and 3.667 Barrio Garcia | Pefia 1 700.00 250.00

HERITAGE DESTINATION BRAND Management

EXTENSION

ON HOW TO ALLOCATE THE FIXED European Journal of 308 | Teresa Esan | Natividad Ricardo Js(;?l%l}l:enz 025 | 290.00 62.50

COST OF TRANSPORT SYSTEMS Operational Research ’ Llorca Martinez Soriano ’ ’ ’

BRAND PERSONALITY OF CULTURAL

TOURISM RESOURCES GLEANED Journal of Travel and 1.975 Francisco Peco | Ana Isabel Polo | Dolores M* 1 400.00 250.00

FROM SOCIAL MEDIA: ITS EFFECTS ON | Tourism Marketing ' Torres Pefia Frias Jamilena ’ ’

CUSTOMER BRAND ENGAGEMENT

DESTINATION BRAND EQUITY- .. .

FORMATION: POSITIONING BY izurlr(‘atl."f Defl““a“on 3667 ylﬁu,el Angel b lores M éosi lflbde”o Salvadordel | 400.00 250.00

TOURISM TYPE AND MESSAGE arketing an ' oariguez Frias Jamilena | oo onedd Barrio Garcia : '
Management Molina Garcia

CONSISTENCY

TOTAL

5158.41
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